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Using data for creating audience targeted advertising products
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SUMMITMEDIAIS THE LEADING LIFESTYLE PUBLISHER IN THE PHILIPPINES WITH
17 PRINTAND 13 DIGITALTITLES IN OUR PORTFOLIO

Summit Media continues to be the a dynamic player in the media industry. While we are no
longer just in the magazine business, we continue to deliver great products to our
audiences and our advertisers, whether in print, digitally, or out-of-home.
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Useful and Informative titles that cover food, home, career,
and parenting help moms of different ages manage not just
their family Ives, but their personal lives as well.
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Cars, women, sports, humor, pop culture, technology, politics,
business, style and grooming, heaith and fitness—our tities
have got men's myriad niche Interests covered.
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Children get 2 lck owt of thks that give them fun
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Tavorba shows, movias, and charmctars; and oads
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35.7M
ACTIVE
MOBILE
INTERNET
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48 M active social media users*
41M active mobile social users

PHINTERNET LANDSCAPE

416%

of Filipinos use the
internet daily*

Source : We Are Social 2016

©JO

5h 12m online through

i a desktop and 3h 14m
3 O O/O A through a mobile device®

go online at least
once a week
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http://wearesocial.com/sg/special-reports/digital-2016
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® 'Del‘iv'ering the ad to the right person
at the right place and the right time

® Ad blocking on the rise

® Readers are looking for additional
value

® Growing mobile usage
® Shiftto programmatic advertising
® Viewability

® Shift to native advertising/video
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Publishers still bristle at GroupM's
tougher viewability standards

GroupM’s strict definition of vi¢
for publishers. It is so strict, in |

= €he New AJork Times Q

INTERNATIONAL BUSINESS

Digiday spoke to for this story, |
willing to go on the record. “It’s
said.

— ' Rise of Ad-Blocking Software
Threatens Online Revenue

US Real-Time Bidding (RTB) Digital Display
Ad Spending, 2012-2017
billions, % change and % of total digital display ad spending

94.8% | $9.03 Q °

T MAY 30, 2016

he world's largest Internet companies, like Google
ok, rely heavily on advertising to finance their
pires.

%
T

2012 2013 2014 2015 2016 2017

W RTB digital display ad spending
M % change W % of total digital display ad spending

Note: includes all display formats served to all devices
Source: eMarketer, Dec 2013

166097 wweMarketer.com
| —— ———
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Interactive Advertising Bure au -
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® Distributed model
® Digital revenue going to FB & Google
® Changing user habits
® Declining CPMs
® Data ownership
® Summit Media :
® Multi-brand consolidation

® Single user view across the network
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by Aleksandr Glorglevska
W alekswrites

Apeil 22, 20% ~ D04 AM HXT

HubSEHt =

Google and Facebook Inc. cl
booming U.S. digital udvcrli_
from smaller rivals, accordin
Thursday. Jve 2. 200 1 700 AM
Publishers Should Own, Not Rent,
Online advertising revenuei Their User Data
$59.6 billion last year, up 20| Writies by Rob Litterst | Orebby®t
Advertising Bureausaidinit == [ R B B

Are publishers in a losing
battle with content
distribution platforms?

Third-party distribution channels are increasingly
prominent part of the dipital publishing landscape, but
instead of rejecting channels that don't offer il
ownership and contro 1, many publshers are emdeacing
them,
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The Disappearing
Ad Tech Dollar

NMMMMMMmmu

1 $0.95 $0.92 $0.87 $0.83 $0 67 $0 60 $0 48 $0.45 $0.40
Advertiser luy-ﬂ‘o MM Ml DmP Goll Side Publisher
%% AppNexus

Source : AppNexus
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Culture Fashion Fashion

CNN Says This is the 3 Candy-Colored Flats You Here's Where You Can Get
Hottest Speakeasy in Can Take to the Beach 0O0TD lIdeas for Lazy
Manila They all smell like candy, too! Weekends

And it's stashed away in a 7-Eleven. Are you staying in or heading out?

SPONSORED CONTENT

SUMMIT
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® /Gather data on users
® Consolidate data as a network
® Analyze user behavior

® Customize the experience
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/- THE SUMMIT NETWORK

Female
18-34

Male
18-34

Female
Mom
25-44

Male
18-34

Female

Luxury
25-44

Entrepreneur

Male
25-44

Female
25-44

Female
Mom
25-44

Male
Luxury
25-44

Unisex
18-34
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Female
18-24

Male
25-44

Female
25-44

Female

Luxury
18-34

Female
25-44
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Beauty
Fashion
Relationships

Grooming
Politics
Relationships

Food
Recipes
Entertaining

Sports
Active Lifestyle
Entertainment

Luxury
TOWNACOUNTRY Lifestyle
Fashion

/- THE SUMMIT NETWORK

Entrepreneur Business
Finance

Homecare
Real Estate
Design

Parenting

Business
Finance
Economy

Food
Eating out
City living

Entrepreneurs

Child Care
Mom Fashion
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College life
Teen beauty
Teen fashion

Automotive
Motoring
Car news

Showbiz
Celebrities
Lifestyle

Fashion
Luxury
Luxury Lifestyle

Beauty
Famly
Finance
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Sales Executive Mom of 5 Getting Married looking for a car

1

works in the US CEO Socialite HHI Php 10M
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Looking for a condo Fresh Grad Sports Fan Father of 2 kids
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/- DATA PROCESS

COLLECT M’ ANALYZE ’ MONETIZE

information insights action
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user profile

designed by '@ freepik.com


http://www.freepik.com
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DATA ARALYSIS AND SEGMENTA

Personalised content
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DATA MONETIZATION
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This Is the Quickest Way to Do
Your Winged Liner

Score sexy ey B0 mimules.)
A Seve tof .

0] LA

Q =

t A 500t 1hat workas h ¢ inet : - - e -
U's & known fact thae weeking with cyeliners We just found a restaurant
0 it dsunting. Precision an at o . 2o f
can 0o 2 bt Gamnting. Frucision nd that serves unlimited bacon
patience ace the key 8o creating Serce, lined
eyvlds, 20 i's importasd o foous. A tiny mitake
Kyla Paler
can turn into 2 half hoar's worth of panda ¢ved
catastrophe—and vou are all %oo familiar with the
never-ending stropshe of Banisg %0 even cut the

thickoess and wings, rghe?

Context Behavior
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ALL ACCESS FASHION FEATURE
7 Books Authored by Local Celebs Dn These 12 A.:ﬂvlﬂes With Your 6 Ways to Upgrade Your Style Why Its OkayTo CryWhen You
Without Splurging

#MATCH AD

FASHION

# M ATC H A D 6 Ways to Upgrade Your Style Without Splurging
No need to spend a fortune to reinvent yourself.

| BY BEA JOCOM FORSTYLEBIBLEPH | JAN 16,2016 0 o O o @ m_“m LATEST MOST POPULAR SUBSCRIBE | FOLLOWUS & »m—

SIGN  SEARCH RERU
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Alden Issuel

Like us on Faccbook for daily updates!

smart

parenting

I

5 Instances You Need to  These Are The Most ‘Why You Should Keep

Watch: Cristine and Ali Make Heartfelt Vows In Wedding Video

Client Objective : AWARENESS 55"“.“ e s
Target Audience : Fashionista

}| GENIUS

#ALDUBFORcosMO N

WIW.COSMO.PH

Family Weeke
Be Stern with Your Kids  Stunningly Beautiful Food Your Baby's Milk Teeth  Things to Do of
Art You'll Ever See 29to 31

Sandals In Our Life

Pregnancy | Getting Pregnant

This Week in Celebrity Preggy Fashion: Chrissy,
Stephanie, Cat, and Mikae

Magazine-worthy yet preggy-bump-friendly outfits from

Jan 22, 2016
Never miss out on news again! AR You, Edi
LIKE US! 979,20

1. Chrissy Teigen

Preview

CIE 20K foloviers|

L STYLEBBLEPH ;
.‘""’sﬁe'ge". - ' Searchpotiph...  Q @ Subscribe .

Eat+Drink News+Features Entertainment ThingsToDo People+Parties Shopping+Services
TOPIOLISTS BLOGS EVENTS DIRECTORY NEWSLETTER LFEBYDESIGN AboutSpolph Advertise Careers Contactls

% | 3 ™" What to Wear to the § U How to Survive Winter in N We Have a Date With
- Beach, According to the Style, According to This ¥ Passion Pit and
A OWTTNART ShoppingsServices | What's New T It Girls [ = ~ WeeKs Top Blogger € J°_ | Chrches This February
= 00TD: < fia g
These monogrammed flats can add s 4 o * =
WEREREADY'FOR A

S - BIGCHANGE

Like us on Facebook for daily updates!
You, Christine Granados Andres
'336,208 others ke this.

L)ersonallty to your wardrobe

ere’s how to get thern! (With jour own initials, of course)

saichoatscocla Fashion | By Marj Ramos - 2 days ago

; "E""m How to Survive Winter in Style, According to
. [~ ] This Week's Top Blogger OOTDs

[ | [ | Score sty tips from Emma Hill, Aimee Song, and more.
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Culture Fashion Fashion

CNN Says This is the 3 Candy-Colored Flats You Here's Where You Can Get
Hottest Speakeasy in Can Take to the Beach 0O0TD lIdeas for Lazy
Manila They all smell like candy, too! Weekends

And it's stashed away in a 7-Eleven. Are you staying in or heading out?

SPONSORED CONTENT
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® R|chn ess of data sets

® Valuehof segments

® Flexibility of segments

@ Campaign optimisation

® Data security and protection

® Coordination within the different teams :
® advertising/sales
® publishing
® data and business intelligence

& editorial
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@& Personalisation
& Conversion

® Optimisation vs. objective



Thank you!

amina.rillo @summitmedia.com.ph
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